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Undergraduate Program for Logistics Management Major

FRHTR ER A 12
Discipline Type: Management Code 12
Bk IEEH R 1206
Type: Business Management Code 1206
b ARR T IE 0B 120602
Title of the Major: Marketing Code 120602
—. FHIEEMN Length of Schooling and Degree

il PYAE Duration: Four years

A HHEE% 4 Degree: Bachelor of Management
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The aim of marketing major is to cultivate talents with good moral character, physical and
mental health of the profession, a high degree of social responsibility, solid theoretical foundation,
strong sense of innovation, with international vision and good development potential. He /She is
supposed to master the basic knowledge of economics, management and marketing, with the
ability of marketing practice problem analysis, marketing planning and management. He /She is
qualified for the position of market research and data analysis, marketing decision management,
etc. in electric power enterprises and other organizations.
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Graduate students should achieve relevant knowledge and ability as follows:
1. Master the basic knowledge required by the major;

2. Master the basic theory of marketing and electric enterprise marketing;
3. With strong language skills and interpersonal communication skills;

4. Have the ability to analyze and solve marketing problems;

5. Skillfully make decision with the quantitative analysis on marketing data.
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Hours and Credits

% 5l 5 =) EE51
Category Credit Hour Percentage
AHIERL#E Common basic 29 564 17.47%
education course
RIS EA Basic 23.5 378 14.16%
MBI education course for discipline
Required | & MkZREA Basis course of 30.5 456 18.37%
course the major
kA% 0> Core course of the 15 240 8.43%
major
FES2EL  Intensive practical 29 30 17.47%
WBE/NT Subtotal of required courses 126 854 75.90%
% 1& 1R Elective course 35 560 21.08%
UM B 224) Credit of extra-curricular 5 3.01%
p5 ) i Subtotal 166 1414 100.00%
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Main Courses
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Marketing, Management psychology, Consumer behavior, marketing research, Electric

Enterprise Marketing, Sales Management, Management Operational Research, etc.
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Arrangement of the Total Weeks

%1 Semester B X i

Y - = = Py f Ay + AN it

FUEI
1 2 3 4 5 6 7 8 Sum

Teaching Program
H S 2 2 ;
I F: Theoretic 6 | 16 | 16 | 16 | 16 | 16 | 16 0 | 112
Teaching
K 212 Review and L 5 ) ) ) ) ) 13
Exam
E AT I SR IR
Intensive Practical 3 2 3 2 3 2 3 19 37
Training
N i+ Subtotal 20 20 21 20 21 20 21 19 162
= & Winter 5 5 5 5 20
Vacation
= 2 Summer 6 6 6 18
Vacation
= 1t Total 25 26 26 26 26 26 26 19 200
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Table of Teaching Schedule for Required Course

RS
% > R SEIR SR | SR | 2R TR 2
F FH FHY| F
I RIZEH eI ] 2| s
3l oS Experime|Compute| Off
1D Name Hours | In Seme|Required
Category Credits nt r hours |class
Class ster [ or Not
ours
AR AR AE IR 5 VR R
00701351 |Ideology and Moral Cultivation | 3 48 | 32 16 | 1
& Law Basis
I B8 32 SR AR R
00700971 Marxism Basic Principle 3 48 |32 161
WHEHE
NFRFE 00701650 Current Affair and Policy 2 32 |12 20 | 1 Wi
s PR RN 3
H 100700972 |Chinese Modern and 2 32 | 24 8 | 2 [(Required)
Contemporary History Outline 17
EEFEAR AP ER AT
Common NSRRI Introduction
basic |00700981 [of Mao Tse-Toung's Thoughts 6 9 | 64 32| 3
ducati and Chinese Characteristic
education Socialism Theories System
01390011 [ FH ¥ i Military theory 1 | 16 | 16 1
1 TR i A %
00801410 ;Eﬁyan English for General 4 61 | 64 1| 2
urpose .
(Reauired)
R - - e
00801400 P%ﬂ@&lu English for Academic 4 64 | 64 2 wig
urpose .
(Reaqtired)
01000010 [{4 & (1) Physical Culture (1) 1 36 | 30 6 | 1| we
01000020 [{4 & (2) Physical Culture (2) 1 36 | 30 6 | 2 |Required)
01000030 |{4 & (3) Physical Culture (3) 1 36 | 30 6 | 3 4
01000040 |{4 & (4) Physical Culture (4) 1 36 | 30 6| 4
AFLFERRFE /Mt Subtotal of common \
- i WM& (Required)29
basic courses
A B(1)
00900130 Advanced Mathematics B(1) 55 9 |90 1
5 7B (2)
o o 00900140 Advanced Mathematics B(2) 6 9% | 9% 2
T BTETR e
s 2 W&
KL pp 00900462 Linear Algebra 3 48 | 48 2 e
N s e N I
i Basic Wi S MRS B (Required)
. 100900111 [Probability and Mathematical 35 | 56 | 56 3 235
education Statistics B
course A inci
00100860 |5 B M - Principleof |5 | 55 | 59 1
for Management
. O % 5
discipline{ 10111760 |y o oeconomics 35 | 56 |56 2
2ERHTREERE IR /N subtotal of X
- W& (Required)23.5

discipline basic course
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¥ FW FH| FH
I RIZEH moget| et 2| s
#ll 5 Experime|Compute | Off
1D Name Hours | In Seme|Required
Category Credits nt r hours |class
Class ster [ or Not
ours
B ) A2 P2 4 AR M8 Introduction
00100320 |to Power Generation 2 32 |32 3
Technology
T2 Introduction to
00100360 Electric Power Market 2 32 132 3
00101241 [i+ &£ 5%  Econometrics | 3 48 | 44 4 5
EHIE%EY  Management
00100870 Operational Research 3 48 | 48 5
WA
00101100 /- ¢ roeconomics 25 | 40 |40 S
L2 | gor01130 [STTFEH Introductionto | 5 o | 40 | 40 2 |(Required)
s Accounting '
AR — 305
i | ooraisso [PLREES TR 3 | 48 |42 6 5
Basis Modeling and Decision Making
course of
100101930 iz E %  Marketing 4 | 32 |32 4
the major
10111070 |55 it-2# Statistics 25 | 40 |40 4
EILLFEY: Management
00102782 psychology 2 32 |32 4
Python K 73 4
00111760 (Big Data Analysis: Using 25 | 40 | 20 20 4
Python
VBA &7 it
00104370 .
'VBA Programing 15 24 | 12 12 3
Ll IR PR /M Subtotal of basic D Required)30.5
major course
Rz LojE Marketing
00101901 Research 2 32 32 4
ML ANV T E 44 Electric
* 00100340 Enterprise Marketing 2 32 |32 5
W i f B A 9%
00103091 |Practices of Marketing 25 | 40 | 32 8 5
% Information Analysis N
nig
TN HEIT Y Consumer _
- 00102270 |5 oo 2 32 | 32 6 | Required
Tk E 48 Industry Product (14)
Core 00104090 Sales 15 24 24 6
course 0fl00104640 |44 % ¥ Sales Management 1 16 | 16 6
the major
00104630 |7 4513 Business Negotiation| 1 16 | 16 7
00111770 | H-LFE Marketing 2 | 32 |16 16 7

Engineering

LVAZ O R /N it Subtotal of major WM& (Required)14
core course (14)
DMEIRFE 437Nt Subtotal of required course 97
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Table of Teaching Schedule for Optional Course

o ®’A £ B | TR g
.?.
%5l RERS EEEHN o DR FR | SWER | FR = | FH pria
7 Name
Category ID Hours | In |Experiment| Computer | Off class [Semeste| Required
Credits
Class hours hours r or Not
55 E-
00100420 gﬁuj:‘fs;’ E 2 32 32 10 3
e A .
00100281 ML L @ Electric 25 20 | 10 5
Apparatus
10510250 %% Advertising 2 32 | 3 4
00102131 [PHLEIE Logistics || 55 | 4 3
Management
00100300 s S fir T 2 32 32 8 4
Power Load Forecast
AN :
/5117 |00100290| 1 Electric 15 | 24 | 24 4
S A Power Pricing
Energy . -
marketing|00300310[7./)1-1% B Thermal| 5 | 55 | 5 2
module Power Engineering B
Tl T Bl sk
00102711 Professional English 2 32 32 6
Reading of HHRIR £
Marketing
B AL
MATLAB 5 7 e
Mathematical S LA
o 00104650 Modeling and 2 32 20 12 7 RURE
] MATLAB To select
Optional Application
B4 Servi courses for
B Service
00100620 Marketing 15 24 24 5 |career
JAVALE 5 187 )it developmen
00100030 FrkFundamentals of] 35 56 56 24 3 |
Java Language
Processing
00100420 E}j{i‘f E- 2 32 | 32 10 3
T
00900251 [ IS Fuzzy 25 | 40 | 40 4
pe e Mathematics
L O AR A
Big data {00900351 |4; Mathematical 4 64 56 8 4
. Modeling
marketing
module [00g00z70 [ VFAIHT Time |55 | 5y 8 5
Series Analysis
AR 5 57
00900630|Optimization Theory 3 48 36 12 5
and Methods
R b T e B
00111530 |Big Data Processing 3 48 48 16 6
and Application
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%5 RERS| DR FR | SWER | FR = | FH pria
RIEEEHR Name | 4 . _
Category ID Hours | In |Experiment| Computer | Off class [Semeste| Required
Credits
Class hours hours r or Not
BRE SR S
00900640 H Intell!gent 3 48 32 16 6
Calculation and
Application
35 AL R Bk H
00103081 ﬁﬁ%_m it Business |, ¢ 0 | 40 6
Intelligent
L T [ i3
00102711 Profegsmnal English 2 32 32 6
Reading of
Marketing
Hordiy
MATLAB R
00104650 Mathematical 2 | 32 |20 12 7
Modeling and
MATLAB
Abplication

(BN H LB R
Optional course of general education

HRAEIRFEIT B A E AL IR — R BTk . RAeFHEchs
S, TR MR AT BEERER . AEIE. ARSI,
HRARIG IR

To select courses from the list of school-based public optional courses. The courses
of literature and history, philosophical wisdom, critical thinking, world vision,
scientific exploration, ecological environment, life care, aesthetic experience
courses are preferred.

5l PR
Interdisciplinary course

AR B CROGBZ RS RS, BITRFRIL B IR ko
Givh AT LAy T PR AR
Courses of mathematical statistics and computer related are recommend.

T 5 R TR AR
Postgraduate courses

B R SRE R, AT DUR AR ST 7T AR R AR
For those who intends to pursue further studies, the graduate courses are
recommended.

BNt AT

Subtotal for optional course(No less than)

35
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Table of Teaching Schedule for Intensive Practical Course

#al |, . . \
Cat RERS WREERR F5 | A¥ | B | RS
ategor
gory ID Name Credits | Weeks | Hours | Semester
Category
01390012 |7 g5y Military training 2 1
00190210 A #5955 Public Laboring 1 1 2
AN
00190410 |Acquaintanceship Practice of 1 1 3
Enterprise
HL T 7= i A2 G AN S 5
00191120 Trade Simulation of Electric Product 1 1 3
oo1coqsy [T E Bk ) A 2
Marketing Simulation Experiment 2 (Required)
4
Hh ) il 3 2 R AL 29
t 00191130 |Electric Enterprise Marketing 1 1 5
i Simulation
B loo1so080 [T i oA 1 1 6
Intensive Literature reading
practical \oo180090 |tk 5% 3 ik 2 2 7
Marketing Research and Practice
Yl 5]
00190070 Graduation Practice 4 4 8
00191100 |tk i3z Thesis 14 14 8
AL
00190030 Graduation Education 0 1 8

/;EK EF' %L‘éﬁ /J\'H‘ Subtotal Intensive

practical

P& (Required)29

PRAMSZ R I%1E Credit of extra-curricular

URAMSERIE S A2 SN AIH AL
SZ B Extracurricular competitive
activities, social practice and innovation
and entrepreneurship practice
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F—FE
B F- Sl 3
ig WS WA S iz iﬁ W5 WA S iﬁ
00701351 | AREfEME 7R SR al| 3 00700972 [+ [EI AR 4 2 2
00700971 |5 5a /B 3 X HEA R B 3 00801400 [ ARIEiE 4
00701650 |3 5EH 2 01000020 |{A & (2) 1
01390011 | FHFH iy 1 00900140 |44 B(2) 6
i i
00801410 fiffi Ffj &% 4 00900462  [£& MK 3
wig wiE
01000010 |/AF (1) 1 10111760 |V &35 3.5
00900130 |=Z5E40#B(1) 5.5 00101130 |&it2#JREE 2.5
00100860 [ ¥ 2 [ F 2
01390012 |F 5L 2 00190210 |A %55 5) 1
B4 B84
BN 235 WML N 23
BRE
B=% I
i; WS AT B4 ij if}; R R 253 if;
ommwlziigﬁﬁziiéﬁ 6 01000040 |{AF (4) 1
01000030 [(A & (3) 1 00101930 [fl7 37 & &2 4
00900111 |2 it 5¥3E 511 B 3.5 10111070 |&it# 2.5 i
00100320 [F A7 4 =4 AR A 16 o | Hik 00102782  [/&5 Bl 0o B 2 2
22| 00100360 [iis /71t 4k 2 B | 00111760 [Python KHHE 417 2.5
00101100 [FW£5 % 2.5 00101901 |wiiz iRt 2
00104370 |VBA F2F¢ it 1.5 00190151 |filmE 4t sess 2
00190410 [k kiR 52> 1 o S
00191120 [H /37 i 28 Gy S S B 1 H
WBSE Gy N 20.5 WA Nt 16
& brin L
4 b
B Hih
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FEREH FREH
PR WRE | R AR
B WSS WL £ ~ WiEg 5 AR Sy
P - - 0 | rem - e ST
00101241 [iHEL B 3 00102270 |48 & 47 2 2
00100870 [&¥liz% 2% 3 00104090 |1k M B 4 1.5
00111550 [ErEAkifil 5 k5t 3 00104640 |fyEE 1
00100340 | 34 Nb T E 2 ik il
00103091 (13418 B M sy 2.5
AL wiz
B B SR S S A
00191130 [y dolk il e sesen| 1 00180080 | T
R
SE# S
MBSy /N 14.5 MBS /N 5.5
FIYEE
FE-HFEY FI\EH
R W | iR PR
W5 HRIEA R =25 WG 5 WA 0y
I - - T s | e - - 7 e
00104630 |p &5k 4 1 00190030 |¥\v# & 0
g
00111770 [=44 TH% 2 00190070 |4k siz>] 4
00180090 (Ml 37 T 5 & 48 L ik 2 00191100 |ENVieC 14
WE WM& SEik
SEk
D2y N 5 MBSy N 18
A& bid (2
Ak Ll
{E22S PR




